
Peran Online Customer Review,
Online Customer Rating, dan
Citra Merek pada Keputusan

Pembelian
by Neda Alifia Rahma

Submission date: 12-Sep-2024 09:53AM (UTC+0700)
Submission ID: 2451625357
File name: Jurnal_Neda_Alifia.docx
(94.47K)
Word count: 5008
Character count: 32887



1

1

1

2

2

3

6

7

13



6

10



4

4



3

3

8



1

3

8

13



2

5

15



1

1

1

1

6

7

9



1

4

12



1

2

2

10

11

12

14



1

4

14









15%
SIMILARITY INDEX

16%
INTERNET SOURCES

16%
PUBLICATIONS

9%
STUDENT PAPERS

1 3%

2 2%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

Peran Online Customer Review, Online Customer Rating, dan
Citra Merek pada Keputusan Pembelian
ORIGINALITY REPORT

PRIMARY SOURCES

journal.arimbi.or.id
Internet Source

eprints.iain-surakarta.ac.id
Internet Source

repository.stie-aub.ac.id
Internet Source

repository.ar-raniry.ac.id
Internet Source

etheses.uinmataram.ac.id
Internet Source

fe.mercubuana-yogya.ac.id
Internet Source

proceeding.unpkediri.ac.id
Internet Source

www.ejournals.umma.ac.id
Internet Source

digilib.esaunggul.ac.id
Internet Source



10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

www.jurnalekonomi.unisla.ac.id
Internet Source

Submitted to Universitas Respati Indonesia
Student Paper

jurnal.itbsemarang.ac.id
Internet Source

Elsia Miranda Mildad Tatumang, Ahmatang
Ahmatang. "Analisis Kualitas Layanan
Terhadap Penggunaan Aplikasi Blended
Learning Menggunakan Model EESS", JURNAL
NUSANTARA APLIKASI MANAJEMEN BISNIS,
2023
Publication

eprints.uny.ac.id
Internet Source

repo.iain-tulungagung.ac.id
Internet Source


